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Note: Data reflects financial results for FY2025 or financial position as of March 31, 2026.  *1 Cumulative total for FY2005-FY2025  *2 Result for FY2024

Improvement of Daiwa Securities Group’s Corporate Value and Sustainable Growth
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Issuer (Country, company, etc.)

Investors

Financing

Funding

Reaping the social benefits  
of investments

Social impact creation

Investment 
return

Vis ion

 Consolidated group employees ������������������������������15,298

 Number of CFP and CMA �������������������������������������������3,361

  Anshin Planners and  �����������������������������Assigned to the head
Inheritance Consultants office and all branches

 Investment in education and training �����������������¥2.3 billion

Highly specialized professionals backed by  
a robust training system and the industry’s highest  

number of certified professionals

Corporate Principles / The Daiwa Spirit

Digital

Governance

Human resources

Medium-Term Management Plan  
“Passion for the Best” 2026 

Maximize customer asset value

100 years of life Innovation Green &  
Social

Foundation of sustainable 
management

Diversity & 
Inclusion

Empowering diverse talent and enhancing  
employee engagement
–  Ratio of female managers  

(Consolidated / Daiwa Securities) ......................22.0/24.9%

– Engagement survey score (Consolidated) ..........................84%

Helping improve financial literacy among the public 
and accelerating the shift “from savings to investment”
–  NISA-eligible public stock investment  

trusts balance (excluding ETFs) ..............................¥4.8 trillion

–  Numbers provided with financial and  
economic education ............................................... 1.9 million*1

Contributing to the realization of a sustainable society 
through initiatives such as sustainable finance

– SDGs-related bond league table ...........................................1st

– Sustainability-related investment balance .......¥153.7 billion

– ESG investment balance ...................................¥209.3 billion

–  GHG emissions within our investment  
and loan portfolios .....................................230 g-CO2e/kWh*2

– Ordinary income .................................¥234.5 billion

– ROE ....................................................................10.3%

– Total shareholder returns .................... ¥88.7 billion

– Rating (Daiwa Securities Group Inc./Daiwa Securities Co. Ltd.)

S&P: BBB+/A– Moody’s: A3/A2

– Market capitalization ............................... ¥2.2 trillion

Daiwa Securities Group

Maximizing customer asset 
value over the long term 

through total asset consulting

Continuously providing high-value 
investment solutions through enhanced 

asset management capabilities

Connecting issuers with the Group’s 
extensive customer base to create a 
virtuous cycle in the capital markets

WM Division

AM Division GM&IB Division
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A broad customer base ranging from  
high-net-worth individuals to those accumulating wealth,  

built on a diverse product lineup

 Assets under Custody  ���������������������������������������¥104 trillion

 Number of NISA accounts �������������������������������703 thousand

 Wrap account AUM ��������������������������������������������� ¥6.0 trillion

 Bank deposit balance ���� ¥7.6 trillion (including ORIX Bank)
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Extensive domestic and international branch  
and tight-knit alliance networks

 Network of 182 branches in Japan

 Branches in 21 countries and regions

 Collaboration with a diverse group of alliance partners
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A sound and resilient financial foundation  
grounded in strict discipline

 Shareholders’ equity ���������������� ¥1.7 trillion

 Consolidated total capital ratio ����20.06%
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