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The brand mark is a graphical representation of The Daiwa Securities Group’s

flight into the twenty-first century as a provider of superior financial services

building on the three core values of the brand statement.
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Brand Statement We the Daiwa Securities Group are committed to acting as our clients’ best partner and

promote their financial well-being. In order to achieve this, we shall redefine currently

accepted best practice drawing on the following three core values.

We Shall Provide Products and Services that Exceed Expectations

It is important that we apply detailed knowledge of customer needs, innovation in our internal processes

and a strong customer focus to provide solutions that routinely exceed customer expectations.

We Shall Bring the Full Strength of the Group to Bear

Cooperation among Group companies sweeping aside traditional corporate barriers, a flexible approach

to business and swift decision making will enable us to offer comprehensive financial services precisely

geared to meeting our customers’ financial goals.

We Shall Continually Challenge the Limits of Financial Best Practice

Exploitation of our substantial store of professional knowledge and a pro-active approach to team build-

ing will enable us to remain pioneers in our marketplace.


