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This presentation may contain forward-looking statements about the Daiwa Securities Group. You can identify these statements by the fact that they do not relate strictly to historic or current facts. These statements discuss future expectations, identify strategies, contain
projections of results of operations or of financial condition or state other “forward-looking™ information. These statements are based on currently available information and represent the beliefs of the management of the Daiwa Securities Group. These statements are subject
to numerous risks and uncertainties that could cause the Daiwa Securities Group’s actual results, performance, achievements or financial condition to differ materially from those described or implied in the forward-looking statements. The Daiwa Securities Group undertakes
no obligation to publicly update any forward-looking statements after the date of this presentation. These potential risks and uncertainties include, but are not limited to: competition within the financial services industries in Japan and overseas, our ability to adjust our
business focus and to maintain profitable strategic alliances, volatile and sudden movements in the international securities markets, foreign exchange and global economic situations affecting the Daiwa Securities Group.
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I - Progress of Medium Term Management Plan PASSION

FOR THE

-I} Medium Term Management Plan, Passion for the Best for FY2014 BEST

Daiwa Securities Group Management Vision
To become Asia’s leading financial services firm possessing and leveraging a solid business platform in Japan

Daiwa Securities Group Basic Management Policy

Establish a robust business structure capable of securing Achieve sustainable growth by linking Japan and growth of Asia
profit even under stressful economic conditions

Outline of Medium Term Management Plan ‘Passion for the Best ” 2014

Establish a robust business structure immune to the external environment and aspire to achieve sound growth based on a new growth strategy

Milestones FY2012 Turnaround - Expansion

Basic Policy I: Return to profitability by pursuing management efficiencies
(Focus of execution in the first fiscal year)

m Steadily implement the plan to reduce SG&A

m  Realize greater organizational efficiencies by shifting

Basic Policies ; :
personnel from the middle-and-back offices Basic Policy II: Achieve client based high-quality earnings growth

for Vi
Medium Term to the front divisions m Drastically expand our client base in Japan by investing management resources in the
Man ment retail and asset management businesses
2 g?e = -Expand stable earnings by increasing investment trusts and deposit balances-
an m Strengthen revenue capacity centered around the launch of the “New” Daiwa Securities
-Step up approaches to high net worth individuals and the middle market-
m Rebuild our wholesale business
-Re-strengthen the brokerage business and build an efficient global network-
Management i ) " o . . ) N .
Targets 1. Consolidated Ordinary Income [Initial FY]Return to Profitability [Final FY]Over Y120bil 2. Fixed Cost Coverage Ratio [Final FY 4Q annualized]Over 60%




I - Progress of Medium Term Management Plan

Consolidated Results of FY2014 1H

PASSION

FOR THE

BEST

-

®  Net operating revenues were Y252.6bil, Ordinary income was Y83.9bil, and Net income was Y71.4bil.

Retail

Wholesale

Global Markets

Global Investment Banking
Asset Management

Investments

Net operating revenues

FY2013

FY2013 FY2014 % change vs
(1H) (1H) FY2013 1H

135,031
87,626
71,588
16,038
24,432

15,188

110,807
85,977
66,335
19,642
26,664

4,002

-17.9%
-1.9%
-7.3%
22.5%

9.1%

—73.6%

Consolidated total 28243 2T -105%

160 ~155.2
138.3 1301
127.1 1211 1224 >
120
80
40 |
0 ] ] ] I
10‘20‘30‘40 19 | 20
FY2013 FY2014

80

43.0

38.4

FY2013

397 442
1Q 2Q
FY2014

108,116 83,944
Net operating revenues (Y bil) Ordinary income (Y bil) Net income (Y bil) Dividends ()

80

60

FY2014

% change vs
FY2013 1H

-40.2%
-0.1%
-16.9%
202.3%
26.8%
-76.2%

-22.4%

FY2013

1Q 2Q
FY2014

92,831 71,465

20

FY2013 FY2014 % change vs
(1H) (1H) FY2013 1H

-23.0%

Interim | FY end | Interim

FY2013 FY2014



I - Progress of Medium Term Management Plan PASSION
_I‘ Progress of Medium Term Management Plan

BEST

m Consolidated ordinary income is growing at a good pace towards the final year target (Y120.0bil or more), and ‘Fixed cost coverage
ratio’ stands at more than 60% (4Q annualized).

Consolidated ordinary income —— ——  Fixed cost coverage ratio

[Einal Year] 609% (4Q annualized) or more

[EinallYearl Y120 billion or more -
(before revision:50% or more)

- Fixed cost - Stable f— ixed cost

revenues coverage ratio
250 300 1 70%
62%
58%
197.0 e 606000000000000000000000000000000000000000000000009svIe0000 b 0,
200 250 5%
-1 50%
150 200
120 - 40%
95.1 150
100 83.9 4 30%
100
- 0
50 20%
50 1 10%
0 -
FY2009 FY2011 FY2012 FY2013 FY2014 0 4 0%
TH FY2009 FY2010 FY2011 FY2012 FY2013 FY2014.1Q FY2014.2Q
-50 . annualized annualized
(Y bil) (Y bil) _ _
PEUUEIDS W) TS Turnaround Growth Expansion Previous medium term Turnaround Growth Expansion

management plan management plan



I - Progress of Medium Term Management Plan PASSION

FOR THE

_I‘ Fixed cost coverage ratio and breakdown of stable revenues BEST

m  Stable revenues steadily expanded, with further diversification of revenue streams, by the continual focus on stock-based revenues.

m Inthe business expansion phase, we aim to further raise the fixed cost coverage ratio by expanding stable revenues, while
maintaining tight control on fixed costs.

Daiwa Office Investment:

J— . Stable o Retail Division Daiwa AM/ Daiwa SB . . Daiwa Next Bank g:;:z:;”gsr;‘::’rkjs L
- Fixed Cost . Revenues I 7§ Agency fees from Managementfees || Profit Margins Others | i nagement fees . Fixed cost

Investment trusts Daiwa Securities: ;. coverage ratio
Interest fees on margin Interest fees on
LMS, contract fees on SMA/Fund Wrap

300 70%
62%

©0000000000000000000000000000000000000000000000000000

250
50%
200
40%
150
30%
100
E 3 S oo
) I I I I I I )
M W b i
(Y bil) FY2009 FY2010 FY2011 FY2012 FY2013 1Q Fy2014 2Q FY2014

annualized annualized
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II - FY2014: Expansion: progress of individual strategies

'I‘ “Expansion” = Aim for “Sustainable Growth”

P&E’?TI.PN
BEST

For the final year of the Medium-Term Management Plan,

we will focus on expanding our client base, aiming for the group’s sustainable growth ( “Expansion” )

Fy2014 | Sustainable Growth

Expansion

5 Strengthen profitability with synergy
of integration between Retail.and 6
Wholesaledivisions  popyjild wholesale business

4 » Strengthen IPO business
Expand new client base

centered on NISA i

Expand overseas
S d business alliances

Ex
high

3 Focus on mgs

wrap business

1

Expand sales

organization .. Evolve the unique combmed

securities-banking busmess model




Drastically expand our client base by investing management resources
in the retail and asset management businesses PA,S,RSFI,PN

Evolve the Unique Combined Securities-Banking Business Model

II - FY2014: Expansion: progress of individual strategies

BEST

4

m  Cross-selling ratio, the ratio of new time deposit customers initiating securities transaction, has further increased to 43.6%, accelerating the shift from
savings to investments within the Daiwa group.
®  Enhance the convenience of customers and expand foreign assets by introducing a sweep function for foreign currencies.

Enhance the shift into investments by cross-selling Br((aggs-ggvz)r:] t;)éCpurr%dulf;:tt:do\fl;:lruoesgssei!l)ng

Equity = Investment Trust © Fund Wrap = Domestic Bond = Foreign Bond = Others

¢ Accumulated cross-selling ratio = accumulated total accounts of
0% 10%  20%  30%  40%  50%  60%  70%  80%  90%  100%

cross-selling / accumulated total accounts of newly-opened time

deposit
™
50% S 20 21% 15% 6% 52% 4%2%
43.6% .
<
40% 2 2q 20% 13% 11% 50% 4%2%
&
30% . . .
Upgrading foreign currency services
20% i i
, Daiwa Next Bank ﬂ Daiwa Securities
10% (foreign currency based (foreign currency account)
ordinary deposit)
0% v Existing foreign currencies deposits
1Q  2Q  3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q USD. EUR, AUD. NZD. ZAR. TRY
v" New foreign currencies deposits
FY2012 FY2013 FY2014 HKD. CAD. GBP. MXN

10



Drastically expand our client base by investing management resources
e ’ e PASSION

II - FY2014: Expansion: progress of individual strategies , , ,
in the retail and asset management businesses PR

BEST

'I‘ Expand Sales Organization

m  We strengthened the sales network to further expand client base, by continuing to open new sales offices with consideration to cost efficiency.

m  We will deploy ‘inheritance consultants’ to branches, and plan to introduce a ‘Inheritance planner qualification’ (internal qualification) as means to
reinforce the inheritance-related business structure.

Sales offices opened and will open Reinforce inheritance-related business
i i sales offices opened i || sales offices to be opened Deploy inheritance consultants

v Deploy inheritance consultants to branches to provide an all-round
support service to clients on their inheritance issues, regarding any

dsdesp IR IR AN D
offices type of procedures in addition to Daiwa'’s procedures (service
planned to start from January 2015).
gsalesE IR IR JE JE JE T
officesg Zm ZF 5 3
TIrsIn s
v" Increase the number of staff with high expertise through the
-_—— > = > = acquisition of CFP and internal training program to improve the
gf?ﬁ;lggl jEijriEsrirs quality of consulting on inheritance and business succession.
|’ November 2014: Ashiya Sales Office
(Ashiya-shi, Hyogo Prefecture) (Daiwa Securities)
|’ January 2015: Hanakoganei Sales Office 570
(Koganei-shi, Toyo) No.1 among )
Ilisl | I fmancnal |nst|tut|ons
March August
2005 2014

140 branches (118 branches, 22 sales offices)

Strengthen wealth business,

Enhance custamer cantacts by expanding sales network LI e el ki od s L e Lot bk s

11



II- FY2014: Expansion: proaress of individual strategies Drastically expand our client base by investing management resources
P Prog d in the retail and asset management businesses PA,§RSTI,PN

BEST

'I} Focus on Wrap Account Service

®  Daiwa Securities’ AUM for wrap accounts (SMA and fund wrap) has surpassed Y760.0bil, maintaining the No.1 position among competitors*.

m  ‘Daiwa Fund Wrap' is an effective product to promote the shift “from savings to investment”. We will continue focusing on spreading the product to
a wide range of customers, by promoting its competitiveness and collaborating with Daiwa Next Bank.

¥as at the end of June 2014

AUM in wrap accounts and Daiwa’s share Strong points of ‘Daiwa Fund Wrap’

2,000 100%
1.800 I Diawa (left) Competitors total (left) —&— Daiwa’s share v/ Contract amount is from Y3.0mil, the lowest among competitors
1,016 v Daiwa offers the most number of investment types (100 and more)
1,600 80%
v Daiwa offers an extensive lineup of stable investment strategies
1,400 *More customers are seeking to make stable investment. Daiwa has
responded by introducing two conservative investment style products,
1,200 60% including ‘Yutori’ in October 2013 and “Yutori Plus’in July 2014.
*The investment style contract rates show that ‘stable type’contracts
1,000 -which have a low risk allowance-account for 60% of all contracts,
0 indicating that customers are seeking long term stable investment
38.1%

o

o

800 A 40% v" Fund wrap +yen denominated time deposit set plan
7 6 *This is a service utilizing the combination with Daiwa Next bank, with
600 6 the aim of making it easy for potential customers who are considering
to make an investment.
400 20%
" WRBHFTIN— 4,
20 F10I7VK5yT + HEMAE o |
O wybISYy

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q
(Y bil) FY2011 FY2012 FY2013 FY2014

(Source) Japan Investment Advisors Corporation, Daiwa Securities
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I - FY2014: Expansion: proaress of individual strateqies Drastically expand our client base by investing management resources
P prog 9 in the retail and asset management businesses PASSION

FOR THE

'I} Expand new client base centered on NISA BEST

m  We focused on expanding our client base, mainly first-time investors, through the NISA accumulated investment service.
m  As for the NISA accumulative investment, there has been progress in forming assets using NISA-exclusive funds.
®  We introduced a retiree-focused planning service (‘korekara-life’) from October to capture new customers from the retiree layer.

NISA accumulated service Start of retiree-focused planning service

B Promote accumulated investment that has affinity with potential investor layer B Support customers’ asset formation after their retirement

Daiwa’s accumulated investment service | Cash flow analysis | Portfolio designing |

v Savings outstanding forecast etc. v Suggest the best asset allocation
kiR et T S0 Tor I T

2um 2000 ERSSINTIRRASIIOBEE

Risk dispersion effect based on the dollar cost averaging strategy

AR IEMOTERED NI

Accumulating date can be set at will  Can buy from low amount (1,000 yen) |

H—F 74V AR SRRECEET4R— s TeTIER NI

b

i BB G

A wide variety of products to choose from:

[
Japanese and non-Japanese stock-type, bond-type, balanced-type funds . mm ll ‘”H”Hl H|1H'H'I1T|'|'|"|'|','..:'_,';,,'”I”

DL NI

w a

NISA accumulative investment Ratio of cumulative
(Top 5 funds purchased) purchase amount

Daiwa US REIT

Daiwa Index Select Nikkei 225 ; ’ :
2 (NISA exclusive) Investment management with continuous review
Canada High Dividend Stock NISA NISA
3 non-exclusive exclusive v" Manage customers’ asset @ =
o 47% by the most appropriate EUDEeY o s
4 Daiwa US Stock Strategy o ) s d 1}'& 00
Triple Returns BRL y method for the client _ ey ":%::. (2797
5 Daiwa Index Select JPX400 _Rewew the plan accordingly , ‘ t“
(NISA exclusive) in case of changes to the customers fho

living or economic conditions

:Based on cumulative amount during January—September 2014
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II- FY2014: Expansion: progress of individual strateqies Strengthen revenue capacity centered around the launch of the “New”
P Pros o Daiwa Securities PASSION

FOR THE

-I‘ Strengthen Profitability with Synergy of Integration BEST

®  Though being affected by market conditions, middle market revenues continued to maintain a high level.

®  Privately placed structured bond sales have maintained a high level, as collaboration between the product structuring section and sales section
has worked well, since the integration of retail and wholesale arms in April, 2012.

Retail division:
Privately placed structured bond sales

Revenues from middle market

25
8.0
7.0
20
6.0
1.5 5.0
4.0
1.0
3.0
2.0
0.5
. H
0.0 0.0
1Q 2Q 1Q 2Q
FY2011 FY2012 FY2013 FY2014 FY2011 FY2012 FY2013 FY2014
*Index: FY2011 monthly average as 1.0 *Index: FY2011 monthly average as 1.0
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I - FY2014: Expansion: progress of individual strategies Rebuild our wholesale business / Expand overseas
P prog 9 business alliances PA;§RSTIfP N

'I} Rebuilding the Wholesale Business/Overseas Alliances BEST

m  The wholesale division has made a profit for 8 consecutive quarters since 3Q FY2012. Overseas operations continue to work on improving their
profitability in order to achieve stable profit.

m  As for overseas alliances, we will aim to expand our business by strengthening the global network efficiently, and raising the level of service.

Wholesale Division (Global basis) : :
Ordinary income Main IB Deals in 1H FY2014

30
Equity Finance
20 20
Mitsui Fudosan Global PO: Y345.2bil (June)
10 10
Mitsui OSK Euro-Dollar CB: 4 years USD300mil, 6 years USD200.0mil (April)
0 i ‘ ‘ 0 Accordia Golf Trust Singapore IPO/POWL: SGD760.0mil, circa Y62.2bil (July)
10 ] I mem Global Markets 10 :
Global Investment Banking Debt Finance
20 —&—Wholesale Division (Total) 20 Softbank SB (retail-targeted bond): Y300.0bil (May), Y400.0bil (August)
-30 -30 . .
1Q ‘ 20 ‘ 3Q ‘ 4 | 10 ‘ 20 ‘ 3Q ‘ 40 | 10 ‘ 20 ‘ 3Q ‘ 4 | 10 ‘ 20 East Japan Railway | SB Y60.0bil (July)
M&A
(Y bil) FY2011 FY2012 FY2013 FY2014 | (Y bil) &
Sumitomo Bakelite’s acquisition of Vaupell (US)
Wholesale Division (Overseas) Business Collaborations through
Ordinary income Overseas Alliances
10 10 Alliance Area: @Equity @ Investment Banking
Americas ASEAN
5 o aroa o 5 Feb. 2013 Thanachart Securities (Thailand) °
o A— Overseas (Tofal) o Sep. 2013 Bahana Securities (Indonesia) (] *
Dec. 2013 Affin Investment Bank (Malaysia) o
5 -5 Other than ASEAN
Australia and New Zealand Bank
Feb. 2014
-10 -10 © (Australia and New Zealand) M
1Q‘2Q‘3Q‘4Q 1Q‘2Q‘3Q‘4Q 10‘20‘3()‘4() 1Q‘2Q
(¥ bil) FY2011 FY2012 FY2013 FY2014 | (i) Apr. 2014 Sanford C. Bernstein (UK) (]
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Drastically expand our client base by investing management resources

II - FY2014: Expansion: progress of individual strategies n the retail and asset management businesses P ‘a‘g’RSTI.pN
'I} Expand revenues of the Asset Management Business (Investment Trusts) BEST
®  The AUM of Daiwa Asset Management’s investment trusts recorded its highest as at the end of September, while the industry’s AUM is still below

the pre-Lehman shock level.

The combined AUM of Daiwa Asset Management and Daiwa SB investments is growing further, while maintaining the largest asset size in the

industry.

Daiwa Asset Management

AUM in publicly offered equity investment trusts

(Y tri)

80
Daiwa AM: bank-related sales channel (left)

Daiwa AM: securities sales channel (left)
=®=—industry (right) 70

1H2H 1H/2H 1H 2H 1H|2H 1H 2H 1H 2H 1H 2H 1H 2H 1H/2H 1H 2H 1H 2H 1H
FY03 FY04 FYO05 FY06 FYO7 FY08 FY09 FY10 FY11 FY12 FY13FY14 (Y tri)

¥ Excluding ETFs

Selected asset management firms

AUM in publicly offered equity investment trusts

12
—8—Daiwa AM and Daiwa SB (Total)

—8— Daiwa AM

—&o— Company A Total of Daiwa AM
Company B

10 and Daiwa SB
Company C
Company A
8 Daiwa AM
6
4
2
0

1H 2H 1H/2H 1H 2H 1H 2H/1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H

(Y tri) FY03 FY04 FY05 FY06 FYO7 | FYO08 FY09 FY10 FY11 FY12 FY13 FY14

¥ Excluding ETFs

(Source) Prepared by Daiwa AM based on the figures by the Investment Trusts Association
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Drastically expand our client base by investing management resources
in the retail and asset management businesses PA,§RSTI,PN

-I} Strengthen Profitability of Asset Management Business (Real Estates)

II - FY2014: Expansion: progress of individual strategies

BEST

m  Daiwa Office Investment Corporation implemented a public offering in June, and its AUM, including acquired property, has expanded to Y387.5bil.
®  Nippon Healthcare Investment Corporation was listed on 5 November as the first-ever J-REIT to specialize in healthcare facilities.

Daiwa Office Investment Corporation Daiwa Residential Private Investment Corporation
(DO, Listed REIT) (Private REIT)

B Jun. 2014: implemented public offering, and expanded AUM to Y387.5bil
B Sep. 2014: added to FTSE EPRA / NAREIT Global Real Estate Index Series

Offer Summary |

Launch Date 17 Jun. 2014 Nippon Healthcare Investment Corporation
(Listed REIT)

B Asset size has steadily expanded from Y25.0bil to Y60.0bil in one-and-a-
half years since investment started in March 2013.

Pricing Date 25 Jun. 2014

Units Offered new units: 41,092 units, B Listed on Tokyo Stock Exchange on 5 November as J-REIT to specialize
over allotment: 4,110 units in healthcare facilities.
Offer Price Y466,537 B AUM was Y13.2bil; number of properties was 14 (post IPO)
Offer Amount Y21,088mil (including OA)
Offer Summary |
500 - — — 1L Launch Date 1 Oct. 2014
Ol i TSE REIT Ind . .
(Ak:,Jﬂ'\)/I EnitI Ig;ies‘mem InvestmentTm?tXprice Pricing Date 27 Oct. 2014
400 Xindexed as 30 Nov. 2009 =100 Listing Date 5 Nov. 2014
Xterm:30 Nov.2009 — 30 Sep. 2014
o new units: 39,000 units,

Uinize Ctered over allotment: 2,000 units

Offer Price Y150,000
Offer Amount Y6,150mil (including OA)

Sponsor changes to Becomes consolidated subsidiary
Daiwa Securities Group L of Daiwa Securities Group

g dadauguoogugu

Nov. May Nov. May Nov. May Nov. May Nov. May Post PO
2009 2010 2010 2011 2011 2012 2012 2013 2013 2014

17
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I - Entering the key stage for shift “from savings to investments” PASSION

FOR THE

_I‘ Requirements for entering the key stage of shift “from savings to investments” BEST

OVErComInG SUCCESSIINBVESIER:
clefleitiog] .‘ EXPERERCES

Requirements for entering
the key stage of

shift “from savings to
investments”

Impreyvement off
COMPENES:
“eaimingrpewWer

GoVerrment stogort of)
PO ERERSYSIE
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I - Entering the key stage for shift “from savings to investments” PASSION

FOR THE

-I‘ (D Overcoming Deflation -Reduction in Real Value of Deposits- BEST

Real Value of Household Deposits (Index basis: 100 = prices as of FY 2004)

Assumptions: Increase in CPI stable at 2% in the medium term

115 ¢ Moderate increase in interest on deposits g :
= Nominal deposit value 105 gorme., - .
110 — M Real deposit value (excluding impact of consumption tax increase) §104 !'°193.3 1.02.(; .,
Real deposit value (including impact of consumption tax increase) : 103 1 .
d S e = 102 ¢ [ 101’6,
105 . . . . .
1033 : : 101 | “Hl-... -
: ] 1100 | 99.6 =
100 :- IIIIIEIIIIIIIIIIIIIIIIIIII#‘IIIIIIIIIIII E 99 | E
o : : ES 95.1 1 o8 :
= 97 - .
91'5§ 96 - :
90 s 95 :
" FY2012 FY2013 FY2014 =
g5 U = J
FY2004 FY2007 FY2010 FY2013 FY2016 FY2019 FY2022
4 - [Assumptions of Estimate of Real Deposit Value of Households]

m FY2004-2013: Consumer price index and actual interest on bank time deposits
used to estimate nominal and real deposit balance
m FY2014-2023: Consumer price index and estimates” of interest on bank time
deposits have been used to estimate nominal and real deposit balance
* Itis assumed that CPI (excluding the impact of consumption tax increase) will
be stable at the BOJ’s target of 2% in the medium term.

* To estimate Interest on bank time deposit, it is assumed that the call rate will
gradually rise from FY2017.

"2 —Core CPI
A excluding the impact of consumption tax increase

FY2004 FY2006 FY2008 FY2010 FY2012 FY2014 (Source) F(’:repared by DIR based on materials by the Bank of Japan and the Ministry of Internal Affairs and
ommunications
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IT- Entering the key stage for shift “from savings to investments”

PASSION

FOR THE

BEST

-I} @ Successful Investment Experiences -Improvement of Investment Performance-

Performance of Major Investment Trusts

180
160
140
120
100 EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEN
—Daiwa Global Bond Fund (foreign bonds)
80 Triple Returns BRL (foreign equities)
—=Daiwa US REIT (alternative)
60
—Daiwa Japan High Dividend Equity Fund
(domestic equities)
40

2012/4 2012/10 2013/4 2013/10 2014/4 2014/10

*Amount of redistribution and reinvestment standardized with Apr. 2, 2012 as 100.

—
Daiwa Global Bond Fund (foreign bonds) +2.9%| +7.9% +30.2%

Daiwa US Stock Strategy a Triple Returns BRL (foreign equities) +4.6%| +18.4% +55.7%

Daiwa US REIT (alternative) +15.6%| +29.0% +72.5%
Daiwa Japan High Dividend Equity Fund (domestic equities) +16.9%| +16.0% +82.6%

*Performance : Reference date is Oct 31, 2014

Performance of Daiwa Fund Wrap

180
Stable (Yutori Plus)
Balanced (Basic)

160 Aggressive

140

120

100

80
2012/4 2012/10 2013/4 2013/10 2014/4 2014/10

*Performance of a model case if fund wrap-exclusive funds are held at the
standard allocation rate (Index basis: 100 = Apr. 30, 2012; fund wrap fees, etc.
not taken into consideration)

ortrolio style

Stable (Yutori Plus) +5.0% +7.3% +34.5%
Balanced (Basic) +6.5% +10.2% +47.6%
Aggressive +8.2%| +13.1% +72.9%

*Performance : Reference date is Oct 31, 2014
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I - Entering the key stage for shift “from savings to investments” PASSION

FOR THE

-I‘ @ Government support on policy and system -Expansion of mutual funds market (global comparison)- BEST

(USD bil) AUM of Mutual Funds: US market AUM of Mutual Funds: Japanese market
The End of 2013 EEAEId)) The End of 2013
16,000 Y1,500tri 90 Y81tri

e . B X1,
12.000 | 1995~2013:
X5.5 60
10,000 |
8,000 | 45 L
6,000 |
via 401K - 1RA AR
4,000 | 2 )
(1)
15 |
2,000 /G4BT
0 LI - LN O E B O
1995 1998 2001 2004 2007 2010 2013 1995 1998 2001 2004 2007 2010 2013

% IRA : Individual Retirement Account

. Enhancement of Support Measures for Asset Building
(GBP bil) AUM of Mutual Funds: UK market (from FY2015 Tax System Revision Request)
The End of 2013
800 Y130tri
2001 v Upgrade the System and Improve Convenience of NISA
2004=201.3;:

m Establish ‘Junior NISA’

= Raise the yearly investment ceiling of NISA
500 m Improve the convenience of NISA
400
300

(simplify the procedure of opening NISA accounts)

v Revision of Defined Contribution Pension System (DC)

200 Via ISA m Expand the amount of matching investments
100 | A% = Lighten the administrative workload of DC for corporates
N 7
0 I 1 I L I - I - I
(Source) Pzrg)pggd by Daiw% geoc?rities Grogpolnoc.susing statizsgi)c%gf ICI (Inve%t?n%r% Company Institute), IMA (Investment
Management Association), and The Investment Trust Association Japan % Yen amounts at the end of 2013 are calculated by 1USD =Y 100, 1GBP = Y170.
22



I - Entering the key stage for shift “from savings to investments” PASSION

FOR THE

-I‘ @ Restore the “earning power” of companies - Japan Revitalization Strategy (Revised in 2014) - BEST

Revitalize the Japanese economy by virtuous cycle of
shift “from Savings to Investments” and rise of corporate value

Changing
the'country

Enhance “earning power” Establish a world-leading
of companies business environment
Improve the productivity of Japan Revitalization Strategy . Strengthen competitiveness of

the Japanese economy ‘ l Revised in 2014 Japan as a business hub
“Bold measures to restore
the earning power of Japan"

Ensure real growth
rate of around 2%

ENENCEICOTOTAIEIOVENANCE Growth-erienteslcorporate tax reform

REVISENRVESUTIERRGIPLIIIE

) . Promoticnieiinnoyatonendootievolution
andlquasEpulicHings

toEseIVESeEIzINSSIES

VitalizendustHesysuppoiERLuENUSIness,
promoietiersupplyAeRarewInunds

Individual citizens
feel affluent
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I - Entering the key stage for shift “from savings to investments” PASSION

FOR THE

(Reference) Changes to Household Financial Assets and Stock Market BEST
_I‘ — Comparison between Japan and US (1993-2013) —
(USD bil)
600 80,000
e o o e Changes (1993-2013)
= TOPIX — S&P500
US (CY hasis)
0 20000 B Household Financial Assets
Outstanding
USD19.6tri — USD66.5tri (3.4x)
® S&P500
300 40,000 USD466 — USD1,848 (4.0x)
Japan (FY basis)
® Household Financial Assets
150g3s 'ﬁ“ 20,000 Outstanding
N A . .
100 ne " "mh R A T R TR 1R 1 USD11.0tri = USD15.7tri (1.4x)
® TOPIX
1,563 pt — 1,202 pt (0.8x)
0 L I | L | L L L L L L | | L | L L L L L O
™ Lo P~ (@] — ™ Lo N~ (e2] — o™
(o2} (2] (2] (o2} o o o o o — —
(o)} (o] (o)} o o o o o o
— i i — N N N N N N N

% TOPIX, S&P500 (1 Apr. 1993 — 30 Dec. 2013) have been indexed as 1 Apr. 1993 = 100
% Household Financial Assets of Japan are FY based, while those of US are CY based

(Source) Prepared by Daiwa Securities Group Inc. using data by the Bank of Japan’s “Flow of
Funds Accounts”, FRB’s “Flow of Funds”, and Bloomberg
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IT- Entering the key stage for shift “from savings to investments” PASSION

FOR THE

_I‘ For Broader Range of Investors BEST

Create Services and Platform suitable for an era when
securities investments become part of people’s lives

Dejilatienary era PoSi=deflationanry era
. Broader range of investors chose channels according to

Contact Enhancement of seamless collaboration Contact

Branches P Branches between each channels Center

{ |

' 2N ' 1

! building I Support for
T asset building
|

|

1]

]

" Diversification
of investors

Self-directed

?f._“iih____fff@

Investor education and enlightenment Smart
PC phone/ PC through each channel phone/
tablet tablet
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PASSION

BEST

Daiwa Securities Group Inc.
Investors Relations
TEL: +81-3-5555-1300 FAX: +81-3-5555-0661
E-mail: ir-section@daiwa.co.jp
URL: http://www.daiwa-grp.jp/ir/english



